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SCHOOL-BASED 
HEALTH CENTERS
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Group Introductions

Unmute and share your: 
Name, 

Organization, 

Position,

Community you work in, and 

A professional or personal summer favorite 



Panel Presentations
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Promoting school-based        
health services

• Using social media to promote SBHCs.

• Collecting student consent forms during the planning 

phase for an SBHC.

• Drafting a comprehensive communications plan.
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Presenters
Ronda Croucher 

Vice President of Community Engagement

Primary Health Solutions

Lisa Jackson 

Vice President of Marketing & Development 

HealthSource of Ohio

Jeffrey Williams

Director of Communications

Interact for Health



SCHOOL-BASED HEALTH CENTERS Marketing Concepts



DISCUSSION Pre-planning and Obtaining Consents

Pandemic Grand Opening Celebration 



PRE-PLANNING 
& OBTAINING 

CONSENTS

- Start with an awareness campaign, coordinated with 
the school district served. Work with key stakeholders 
including:

 Administrators

 Communications & Student Services Officers

 School Nurses

 Community partners

 Educational Service Center Staff Liaisons/Family Resource Officers



PRE-PLANNING 
& OBTAINING 

CONSENTS

- Create a communications plan with content for 
schools to use in print in digital media

 Link to consent forms on school websites

 Link to consent forms on agency website

- Purchase ads in newsletters and on school district 
websites

- Host fun and engaging events at the SBHC

- Promote the SBHC at community events
 Prizes for filling out consent forms

- Attend school functions
 Open Houses

 Sporting Events

 Staff Orientations 



EDGEWOOD SBHC 
GRAND OPENING

2020

Creativity is always required, but much more so during 
a pandemic

 Committed to a digital Grand Opening experience

 Produced a virtual tour conducted by the CEO

 Teaser video production that featured the Superintendent released on social 
media

 Planned a Facebook LIVE Grand Opening Celebration using Zoom 

 Started with a premier of the virtual tour

 Had video taped remarks from funders and key stakeholders

 Live “party” at PHS Admin with content geared towards students

 Comic emcee

 Prize giveaways

 Information sharing about how the process works for students and families

 Introduce staff



QUESTIONS



Lisa Jackson

Vice President of Marketing & 
Development



School-Based Health Centers

Lessons Learned

• Start Planning Early

• Educate School Administration 
and Staff

• Find and designate a SBHC 
“Champion”/Ambassador

• Bring parents and community to 
the planning process early on

• Have value proposition

Social Media

• Link to School Webpage—
including school enrollment 
page

• Provide valuable and 
educational content in small 
doses (school newsletter)

• Importance of video



Questions



BUILDING AN SBHC 
MARKETING PLAN
July 29, 2021
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Case study: PrimaryPlus Ripley

• Opened in May 2020 during the pandemic lockdown

• Started marketing planning more than a month in 
advance

• First step was a brainstorming session

• From that we produced documents that guided us 
through several months of promotion
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1. Define the campaign

Goals

Messages

Audience
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2. Choose tactics

• Mix of new (video, social media) 
and traditional media (printed 
material, newspaper story and ad)

• Don’t forget the power of word of 
mouth and trusted messengers

• Tip: write press releases like a 
news story
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Examples

Postcard

Video

News story
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3. Draft timeline

• List tactic, how it will 
be achieved, who is 
responsible, target 
completion date

• Living document –
can drop tactics if 
needed

• Tip: get input from 
community members –
“mini focus groups” 
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www.interactforhealth.org

Contact us to learn more

Jeffrey Williams

Director of Communications

jwilliams@interactforhealth.org

@InteractForHealth @Interact4Health



SBHC Roadmap
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SBHC Roadmap

Posted under “Resources” at: 
https://www.interactforhealth.org/sbhc-learning-group/

3 Phases: 

• Preplanning 

• Planning 

• Implementation 



34

Preplanning
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Roadmap           
to navigate       
SBHC 
development: 
Making             
the case Site Visit

Include: 
Health providers   
School representatives

Tour of space

Rubric

Score: 
Application 

Site visit

Place photo here
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• Open RFP
• After application is 

received

• If competitive  

• Invited
• When a point of 

readiness is 
reached in pre-
planning phase

Site Visit
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Rubric for Application Review



38

Questions



39

Future Learning Group Dates

Sept. 16 – Virtual SBHC Tours

Dec. 9 – Fundraising & Telehealth
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www.interactforhealth.org

Contacts:

/sbhc

Mary Francis 

Senior Program Officer

513-458-6606 
mfrancis@interactforhealth.org

Colleen Desmond 

Research Associate 

513-458-6647
cdesmond@interactforhealth.org


